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Community marketing Learning model of
coffee community in Dongluang District
mukdahan province (CML)
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Input :
Resource
Community
-Goods

-Service

Community marketing learning Process

C: Commuﬂityf\
Upstream /

M: Marketing/ \
mMidstream /

1.Marketing
Analysis

2. Marketing
Learning
(SMART Marketer

Training course)

3.Marketine

Planning

L: Learning/

Downstream

. Marketing Team
5. Marketing

Implementation

. Marketing

Presentation

. Marketing Evaluation

and Controlling

. Marketing Reflecting

Output:

-Financial
-Customer
-Internal

-Learning
and Growth
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(CML: Community Marketing Learning)
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AU 1.1.3 HAN1TIATIZVULIMNNSHALINAENSHAANMTLAZAATA
lagldinSasile Ansoff’s matrix

AuAAy

1. naq'ﬂén"ﬁmq:ﬂaqﬁ 2. naqns‘m‘sﬁmmﬂmﬁ

(Product development)

- fhaadmane UTTLUUERRNA
dmuneluduaUdnatelnl

L - uidndhaasAuRRiilen TP UUGEYELINA

- EREIR3 Fmuhaluiwayanatlnl

- fhaamdauiulszmu (RTD)
Fmuhaluiwayanatlnl

(Market penetration)
- nAAENAY
- thaaIHnL

AAIALAY Aae Lu

. s v o
nagnsNIINALIN AR NAVEATIVENERAANTT
(Diversification)

- thifudhaas

- thundhaas UTIuUUnIaedlsd
- wWhilndindGas

- fhudauvishainiEandadas
~lansduiaa

(Market development)
- YULTIAA

auAnlny

AW 31 B sianagninanAusuazaan leolfiaiadle Ansoff’s matrix
i FoyannmiUszyungueay (Focus group) NEINYATNTUAENGUNATE
Tuui 7,8,9 nguatau 2557 973U 3 YU
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Positioning Project

Innovation

- Process - Output - Outcome () Impact)

Knowledge Vision

LKA SRR NSZUIUNTITHAR

] = o -
LAS 295 8B UL UL NARNUN N1SHAAIA
USSBV1TNNUS




Y Y

Al o A ' 11 g’J AY A Ao Y= = I~ Aaw v
ABAUUUNU (281919) VUABUIVY NINITN m5IdeaTalNgUuVE]umMTIVBUaE BN

msilszgusazilneusuIINNY (R&D: Research and
wensnsylanmun, Higanus ¥ D yadt o &
41Ug : : evelopment) Tagls3snsiny
|| Y .
HHIIgNHUBNY U, N iauﬁam’fﬁ)gmmuwﬁmmu (Mixed

Method Research) Taglddoyaisa
U5ua (Quantitative Research)
uazdoyasenunin (Qualitative
Research) E

Foauny 9 1 na.2563) 91 R1-D1
Foauny 79 2 (n.a.2564) iu R2-D2

Research Design

Foauny U7 3 .1.2565) i1 R3-D3
(Model)
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