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(nNMe193nge) Model Development of community marketing learning (CML)

peanut in Nong Waeng tambol Kham Soi district mukdahan province.
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A5 . NIN5 Lﬁi\i’]a@"ﬁ’] Facebook: as.#177n5 tua1aatn : OD Thailand and OD Organizer

E-mail : Kornmaha@gmail.com: Kornmaha@hotmail.com
BA/MBA/DBA Website: http://tiwakorn.mukcc.ac.th/
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