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Abstract

The objectives of this research are for study the values and attitudes involve with
corporate image, conception on branding, image and corporate image communication of
South-East Asia University that effecting decision on enrollment in South-East Asia
University.

The findings are the values and attitudes about background, p ersonal ability, the
expectation to university, expenses and funding source, external factors, selection
system, brand perception, corporate image, and image communication effect are medium
average. Such result means the most samples’ values and attitudes effect their decision
on any product buying decision. Moreover brand perception and brand contacts are also
effecting on consumer buying decision similarly. This shows the factors of values and
attitudes, perception, and brand contacts are the essential factors enhancing corporate
image and effect to buying decision of students and samples who have decision power on
enrollment at South-East University buying. The alumni, present students, students of
secondary school and college, and their parents’ opinion is differentiate considering on
enrollment at South-East University significantly. For the factors of positive images are
mostly concerning with convenience, and academic expenses and lecturer’s teaching are
important orderly. The images should be improved are less low technology, parking lots, and
student activity associations orderly. Including the cases of operation, services, and

environment the most samples introduce to improve the toilet.
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