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6. ANBNANINNITARA
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1.7 daymra tawn wiineuang veayaranUiantinluuiuees
A4ANNT
2. maaaintyaaa (Personal Selling) Hlunsinsiadaanslidsgiudea
ﬂﬁ%@ﬁﬁimﬂm\‘lLL@xLﬂuﬂ’]ﬁﬂmaﬁ?ZMd’Nuﬂﬂ@ (Interpersonal Communication)
NN TUNARA LT NAAIRALN12418 M 25 UNLN1INIUNTUTaUITaLAN D4
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4. n3ilszmndNius (Public Relations; PR) Aansaadns lUfanguny
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5. NM9AANANINE (Direct Marketing or direct response marketing) Af
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18. 1ATRUNLNITARANTDLANNIAUNG YT8 AUNBTLA (Internet) HNW
[~3 I [ e A
Aulas nednilana
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LN ANWIADY
20. T ANLUNU (Licensing) TAwA N13212808 lUN1IUAR 118TRMT
Adupvizalaln
1 a o I8 v 1 1 }% [~3 o
21. glanansinet (Manual) 1un glanisldanu nafiuine way
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ANBUSAIAYUDY IMC
1. Process HN3zUaun1sNgmLauL
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4. Desired behavior \HungANIINNF@INIT

5. Brand contacts MNAanssusing | liN@N1988815MIAUAY
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ANHUZLAUIRINALNE IMC
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Anouzieu 9 1sen1999in i IMC uansinsannagmian Al
1. nagns IMC H9nqiszasAa9in1s@ad1sn1snaInNtnLau
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ﬂﬁiﬁ@ﬂ’]i‘ﬂ’]’iﬁl@ﬂﬂ (Planned approach which covers the full extent of
marketing communications activities in a coherent and synergistic way)

delfiRapunannau denndes seifles LL@:mﬁu@uu%qﬁuLL@:ﬁu Agay
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3. nagns IMC lianudrAgnuynasukazlszinnaasngauihuang

Q

NSARF1TNITARA (Range of target audiences- not confined just to
customers or prospects nor just to imply end customers but include all selected

target audience groups)
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Y v
a %

ANHUINUIBNGINATIAY

4. NAENS IMC ARIINUBNNAAN1TNNTAARITATIRUAN LunNgLuuL

(Management of all forms of contact which may form the basis of marketing
communications activity) lagianHiuianssnnNIsae @ suaeetin i ueuniasy
IV . dd s v =
LAt 19N198 81908 TULAZNIEUBNAIANT NNAUNINL BT ABALTANIT
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5. NNITUTUNTUATLTUINISNLATRINA LA LARANLNE 7RI LLAR
UssAnsnmnuazilssRvanagegasnaniasanisuaznsIauan (Effective

management and integration of all promotional activities and people involved)
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6. ARIVHLNAMNNLNLINDENULANAMNFINITA LUNITRRAITNITARTA
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and 'corporate' marketing communications efforts) N13ADANINTAAA bl b LI
LRNITNITRBAIATIAUANTINGIU UATINSUNUNagNENATaUAGNDgIuLLIIBINIS
dl dl dl 17 o a o ¢ & = v o (1 ¥ 1
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7. nagNgS IMC Aa9NaIALszNaUIRINSHANNEIUNATUAIY I9NNS
a’aﬂ’]‘iﬁ"lﬁmﬂﬂ%ﬁ’aqﬂﬂﬂ (Rang of promotional tools - all elements of the
promotional mix including personal and non-personal communications) un

o A ] dl dld c =X [~ dl
nuiuadn lidgduuunisdeansialulaniiavnanysniuuy Aaflumnuai
nlinagng IMC fawinnisudladeunnsessinaiafaenismisinananysnd
Tnannsuannaisn1saaansh il uaeayAnauaziuaeLAAs e lHiAANIg

NHNNNAINALRENNANIENUN A A ANTIRUALAZAIANTDENUANANLA TN

8. nagVs IMC wiuuazasauAgunlssinnaatiamaissndlu e
@lﬂﬁ"m@:mﬂﬁﬁuﬁﬂunmﬁ‘uw (Rang of messages - brand (corporate and
products) propositions should be derived from a single consistent strategy)

[ [~ 1 dl dl % [ a o I8 a b 6 dl 1 [~3 1 %
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e Ao = ° ~ & < . .
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Strategy) 1LY

9. NaENE IMC AaWNNITHANNAULAZlTRaNnaInuaneLNa liiin
Uselanugeaganssianann g AsIRUATLASBIANIT (Rang of media - any
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. dl 1 < i// % 1 % dl 1 o o [~} 7
mass media) aanniszinnsneividamuuazdaenuanseiu feazwinlaon
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nsidasuuilaslugnaunssuviaaings

fladunnelugpanunssuviaainasveslaniinnisilaauiilasatnaunn
1 dl ZJ/ a [~] 1 dl dl v o [ % v
A nNIsviangauuuAstaNNNuntmasgan iANgIATYIRNIZANY NNT
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2. nstinuuanaainnng (Targeting) MNN8D9 NgNINYIaLLNEN

dl 1 % dl ¥ ! ¥
Lﬂmmwummmimfm LHUNAELLNADURAUBIADAINTNABDINIT



219
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AANTTUNIFE TR LUNUINI NN LT UA VS UN AR A U LA I8 AL LD AR
Uszaunansnainduiunanineiwazilsving guasdulasdamnusinnnin
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(Mahoney and Warnell, 1987)

1 [~ = dl o £ dl v a % 1 dl

a8i1919ARN NYEANEINEN A LA NARINTRLTIAs TN Viagnan Tng
wazdeaninle - nflugilassasanissndulanasnaanialutlszna foannae
1 dl [~ dl Y o dl a 1 dl o v o v dl
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4. 9ng) Tugrlaesnisadanimassenis
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