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Intersectoral Policies, Strategies and Actions Conducive to Sustainable Health Investment

This areas is concerned with intersectoral policies, strategies, actions and/or initiatives to create environment

conducive to health promotion and health investment. It means two things: First, it focuses on the policy




interventions and advocacy to create good conditions for investment, such as for example, tax-reduction policies
on investment in health promotion systems that increase resources and capacities. Second, advocacy for better
policies towards health as an investment. This first area is thus concerned with actions/efforts that can directly as

well as indirectly influence the health outcomes.
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Multisectoral and Multi-stakeholders Partnership and Collaboration for Health Promotion
This area is concerned with stakeholder relations in health promotion. It is concerned with how to improve
partnerships and collaborations as well as how to improve the capacity of health-related stakeholders as an
investment for health. Partnerships between individuals, organisations, and institutions related to health are an
important area to address for further collaboration in accordance with health policies. So the second area puts

emphasis on partnerships and collaborations that can indirectly influence health outcomes.
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Research and Development and Communication in Health Promotion



This area is concerned with research, development and communication in health promotion about knowledge and
its translation. This is an investment in the evidence base for and shared understanding of health promotion.
Better research with improved communication, dissemination, and translation means better-informed policies and

better input for stakeholders to make decisions on influencing health outcomes.
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Health issues and Populations in Health Promotion
This area is concerned with specific issues that health promotion actions attempt to have a direct impact on. It
relates directly to health concerns of communities, their capacities to address health issues and influence health
outcomes. This fourth area is mostly related to programme design, intervention strategies, and programme

effectiveness.
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Social, Environmental and Cultural Issues in Health Promotion



This area is concerned with broader social and environmental issues that have implications for health promotion
and health outcomes. For example, the impact of climate change, social determinants, new technologies, urban

design, etc. on health outcomes, all of which have implications for health promotion strategies.
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